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ALSO HAS “‘LWOVEN Hﬂ Al 0 THE FESTIVAL THAT PUT
SPEAKERS CENTRE STAGE/AN ,4, AVARIED BILL OF MUSIC,
COMEDY, WELLNESS, 0UTDO AND WORKSHOPS”
SNTYeR + Telegraph — Best Festivals

And ALSO...
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“A CARNIVAL FOR CURIOUS MINDS, WHERE YOU CAN INDULGE IN A
CAPTIVATING ARRAY OF INTELLECTUAL DELIGHTS WHILE STEEPED IN
NATURE. . .”

The Nudge - Best Festivals

And ALSO...



\

“THE ULTIMATE HOLIDAY. A LIFE-CHANGING EXPERIENCE WHICH
TRANSFORMS YOU FROM JADED COMMUTER INTO FREE SPIRIT.

A PIONEERING IDEAS FESTIVAL WITH A FOCUS ON GETTING BACK TO

NATURE, WHERE MUSIC LEAVES THE SMALL STAGES AND GOES INTO
THE WILD."”

Conde Nast Best Festivals In The World

Travéller

And ALSO...
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“l ABSOLUTELY LOVE ALSO - EVERY YEAR THERE IS SOMETHING NEW AND IMPORTANT TO INSPIRE
BOTH MY WORK AND THE WAY | LIVE. BIG RESEARCH PROJECTS HAVE BEEN BORN IN THE MIDDLE
OF A FIELD THERE, PLUS | ALWAYS COME AWAY WITH NEW FRIENDS!"

Professor Catherine Loveday

“ALSO IS THE FESTIVAL DREAMS ARE MADE OF, THERE'S A SPACE FOR EVERYONE - WITH A CLEVER
TAKE ON ALL THE ENTERTAINMENT PROVIDED - AT EVERY CORNER THERE ARE SUMPTUOUS FEASTS
FOR THE MIND, BODY AND SOUL! AT LAST A FESTIVAL WHERE IT'S POSSIBLE TO PARTY AND BE
REJUVENATED ALL AT THE SAME TIME!"

Adam Masters, ALSO

And ALSO...



SOCIALS 11,000 FOLLOWERS
MAILING LIST 11,600 SUBSCRIBERS
CAMPAIGN REACH 98,934,775

AVERAGE AUDIENCE GROWTH 39%pa

20142015 2016 2017 2018 2019 2020 2021

2022 2023 2024 2025
And ALSO...
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HOW TO WORK WITH US \

We're looking for a limited hu@)er._@;f'k@y'partners {0
collaborate on developing and deliveringideas-led />
immersive and experientiakevedts within ALSO. =

Differing levels of involvement range fromsitle .« € 2% .
sponsorshiptoli}tr'cate space-responsive performancess, i (&

We're th most e

festiva"f?ﬁ< event

in our incredibly fle nimbleand - _
brilliant tean ) make magic for i, *
N @ 3 packages

ke offer designed
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“A HUGE THANK-YOU FOR EVERYTHIN

WONDERFUL TIME AND IT WAS GREAT TO SE
INTERACTING WITH THE BRAND IN SUCH A MEANIN

Christie Knight, Seedlip
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CHOOSE THE PACKAGE FOR YOU...

Level 1

Features include:

» Branded sponsorship of a main stage talk on our ALSO stage (audience capacity 700-1000) which puts your
branded talk on our main ALSO stage as part of our leading idea based programming.

» We can accommodate a speaker of your choice or find a suitable author, academic, or expert from philosophy to
food security we are in contact with experts in every field and are also able to match your brand / brand values to
suitable speaker if you need one.

« The ALSO stage has a high-spec digital screen at the back of the stage suitable for digital assets before, during and
after the session.

* As part of the main stage event, ALSO can accommodate tasting, demos, cocktail workshops if tasters or other
immersive element is part of the session.

* Signposting in our web, email campaign and socials.
« Plus festival tickets for promotion/competition

From £3k

\ / And AI.SO---




CHOOSE THE PACKAGE FOR YOU...

Level 2

Features include:
» All features as per Level 1

Plus...

» A dedicated workshop or dining event for the brand.

» Abranded event (e.g. tasting talk) in our Dining Tent, Talks Tent or Bar/Deli.
* Integrated branding opportunity to interact with the brand.

* Space in the main arena to talk to guests.

» Product on bars or sold on-site or as part of our Food Festival programming.
* Dedicated email before or after the festival.

From £5k

And ALSO...



CHOOSE THE PACKAGE FOR YOU...

Level 3

Features include:
« All features as per Level 1& 2

Plus...

» Branded bar, tent or stage with brand name as part of the stage (options include: Kids, Cocktail, Rum Bar, Main
Bar, Sauna, Workshop, Dining, Lake, Wellbeing or Deli).

» Themed decoration of space.

* Highly curated events in space around brand values /workshops.

» Branded name across festival.

From £10k

Bespoke.

We do offer bespoke branded experiences, how you can create a unique immersive experience within a wild setting.
I you're interested in title sponsorship, please contact us at producer@also-festival.com

\ / And AI.SO---
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Y TIMES n

Best festivals

“The festival to blow your
mind”

Glgi?dian

Outdoor pursuits by day and
all-out partying by night

D 0 S E QQOQ

“The festival for healthy “Afestival with ideas
hedonists” in spades”

& INDEPENDENT

“A place to revel in nature and
discuss the big ideas”

London ¢

Evening
Standard

Best festivals 2023

Toventry Telearaph

“TED Talks in a field”

CThe Daily Telegraph

Best for cerebral pursuits

THE WEEK

“A weekend of ideas, inspiration,

music and delectable food”

METRO

“You owe it to your brain to
check it out”

Condé Nast

Travéller

Best festivals in the world

And ALSO...



THE CORE TEAM

1 kof hundreds to deliver ALSO but the management team work|ngy§ar round are:
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PAST PARTNERS
[deas in Action
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As part of our nocturnal..@@gramrmng“) WEfwerkedywth I\/IUBI the global streammgand distribution company

on a mini-film festival. = e

The| l\éIUBI SCLEE” took over theelrlnam stage late each night, with r§uests able to enJoy a hand-picked selection of films -

inciy lng Céline Sci S.Sp ITE MAMAN to Joachim Trier’s ; omln@tq(ij coming- oﬁ— ge THE
ERSON' I’N%ORLD Mrocks LIMBO the offbeat Scottish com ich depicts the refugee™

expen ce with huge heart and warmth. '
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SEEDLIP/DIAG

We were delighted to be jo
the world’s leading non-alco

~

Over the weekend, Seedlip hac
ritz Bar where guest
selection of tipples, ra
,low ABV and full-streRg

enjoy various tastings during the sessions.
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We collaborated with.f0ek St :'_r_' Sicist; Transmisgfon Prize winfer nd met!s , hor% or, Natahe
Haynes o produce 3 spectacular 10 Satur nghtatALSOf herup)commg. ,“eI,S-O,N_E D in which
I\/Iedusa“?’ s retold. ' /

: Udp, ot R S ,n'-

There Wereman;f hances for ALSO gues . a part of the ce joining the in-festival Ch’@lrWIth bespoke
arrangements, participating in anespeuaJch reographed dance with a professional dance trope, designing a
Gorgon Shield to Head-Dress Making, and huge mythological lantern building.

And ALSO...
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See ALSO in action. . ’.
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