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ALSO HAS “WOVEN: HUNDREDS ¢ ' 1 O THE FESTIVAL THAT PUT
SPEAKERS CENTRES AND OFFE IED BILL OF MUSIC,
" COMEDY, WELLWIESS): c»l‘- D S#\ND WORKSHOPS”

| . Telegraph — Best Festivals

SAE ﬁ : And ALSO...
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“THE ULTIMATE HOLIDAY. A LIFE-CHANGING EXPERIENCE WHICH
TRANSFORMS YOU FROM JADED COMMUTER INTO FREE SPIRIT.

A PIONEERING IDEAS FESTIVAL WITH A FOCUS ON GETTING BACK TO

NATURE, WHERE MUSIC LEAVES THE SMALL STAGES AND GOES INTO
THE WILD."”

Conde Nast Best Festivals In The World

Travéller

And ALSO...
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“l ABSOLUTELY LOVE ALSO - EVERY YEAR THERE IS SOMETHING NEW AND IMPORTANT TO
INSPIRE BOTH MY WORK AND THE WAY | LIVE. BIG RESEARCH PROJECTS HAVE BEEN BORN
IN THE MIDDLE OF A FIELD THERE, PLUS | ALWAYS COME AWAY WITH NEW FRIENDS!"

Professor Catherine Loveday

“ALSO IS THE FESTIVAL DREAMS ARE MADE OF, THERE'S A SPACE FOR EVERYONE - WITH A CLEVER
TAKE ON ALL THE ENTERTAINMENT PROVIDED - AT EVERY CORNER THERE ARE SUMPTUOUS FEASTS
FOR THE MIND, BODY AND SOUL! AT LAST A FESTIVAL WHERE IT'S POSSIBLE TO PARTY AND BE
REJUVENATED ALL AT THE SAME TIME!"”

Adam Masters, ALSO

And ALSO...



SOCIALS 13,500 FOLLOWERS
MAILING LIST 11,600 SUBSCRIBERS
CAMPAIGN REACH 98,934,775

AVERAGE AUDIENCE GROWTH 39%pa

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2027

And ALSO...



ALL ABOUT ALSO. . .

We are the multi-award-winning
Warwickshire festival set in a stunning
Capability Brown landscape for festival-goers
to explore, swim and relax and let ideas run

wild. ALSO’s 14" edition runs from July 16th -

July 18th 2027.

As our lives get ever more lived, online access

to reliable information gets ever more crucial.

Our USP has always been to deliver what we
all need in a uniquely beautiful and untamed
setting, the award-winning ALSQ is truly the
place where ideas run wild.

To achieve anything in life, from self-care to
saving the planet, you need the best ideas.
The speakers at ALSO are chosen to inspire
awe and action in equal measures.

And ALSO...



RECENTLY ON THE ALSO STAGE. . .

Sir Grayson Perry - Greatest Hits

Sathnam Sanghera - Tonight the Music Seems
So Loud

Claudia Hammond - Overwhelmed

Jamie Bartlett - How to Talk to Al (and How

Not To)

Philippa Perry - The Book You Want Everyone
You Love™ To Read (*and maybe a few you don't)
Sara Pascoe - Thoughts From the Night

Tim Marshall - The Future of Geography
Adam Kay - BAFTA-winning comedian,

writer and doctor

Salena Godden - With Love, Grief and Fury
Natalie Haynes - Divine Might: Goddesses in
Greek Myth

Rebecca Achieng Ajulu-Bushell - These
Heavy Black Bones

Smokin Jo - You Don't Need a Dick to D

Kit de Waal - The Best of Everything
Miranda Sawyer - Soundtracks to My Life:
Uncommon People

Charles Foster - Being at One with the Universe
Gina Rippon - The Lost Girls of Autism
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ALSO OUTREACH. . .

We run a series of outreach programmes throughout
the year, creating opportunities for people to develop
skills, gain experience and get involved, including;

Our Women In Sound initiative, supported by Arts
Council England, addresses the underrepresentation
of women in live sound with specialist skills-based
training delivered by an industry professional,
culminating in hanas-on work experience at the
festival.

ALSO’s Future Music programme, supported by
Arts Council England, nurtures a diverse range of
emerging artists through development workshops,
industry guidance, marketing sugport and
opportunities to perform at the festival.

Our Co-Curate programme bring participants
together over a series of weekends to get reallr stuck
in with the creative side of bringing the festival and its
annual theme to life. ParticiFants learn new skills and
gain hands-on experience alongside our professional
team, who share their expertise throughout.




HOW TO WORK WITH US \

We're looking for a limited numberbf—k@y partners to
collaborate on developing and dehvermg“rdeas led 2%
immersive and experientiakevedts within ALSO. =

Differing IeveISff involvement range fromitle <"
sponsorship to')tr'(ate space-responsive performa

We're the UK’
festival,
inourin

brilliant tea -
partn

-
“A HUGE THANK-YOU FOR EVERYTHIN
WONDERFUL TIME AND IT WAS GREAT TO SE ,
INTERACTING WITH THE BRAND IN SUCH A MEANIN

Christie Knight, Seedlip

And ALSO...



CORE PARTNERSHIP BENEFITS

» Pre-event partnership announcements to our email and social media lists

* Inclusion as part of ALSO's PR Strategy

* Inclusion in ALSO’s print and online marketing, including dedicated social media post or story
content

* Partner inclusion on the festival website and/or dedicated partner page
* Ticket packs for promotional use

» Post-event promotion to attendees and/or our mailing list and socials

» Post-festival attendee insights report

* Partner-specific consumer testimonials

\ / And AI.SO---




BENEFITS: ON-SITE ACTIVATIONS
» On-trade POS and product distribution

* Pop-up demo & tastings

* Inclusion in ALSO’s print and online marketing.
» Opportunity to provide branded gifts or samples
» (o-branded menus or drinks lists

» Unigue opportunity to create content around the partner in-festival, using the gorgeous setting as a
backdrop

» Product sampling or promotional activity
» Branded merchandise or giveaways

» Branded signage and visibility across relevant festival areas

» Dedicated partner space within an existing festival area

And ALSO...



BENEFITS: EMBEDDED OPPORTUNITIES

« Work with the artistic team to co-Create a bespoke event/experience

» Bespoke dining or chef collaboration

» (reate a festival-exclusive serve or signature drink

» (reate a bespoke partner installation or immersive experience, or branded late-night experience
» Sponsor a dining experience

* Sponsor the wellness area

* Sponsor a programme strand

* Sponsor a stage or venue

* Sponsor a talk on the main stage, with your logo prominently featured

* Sponsor a main stage

* Site-wide festival sponsorship

And ALSO...



EXAMPLE: MAIN STAGE PARTNERSHIP -
£1,000 + VAT

Partner with us on one of ALS027's main stage
conversations and put your organisation at the heart of
the experience.

Partnership benefits include:

Your logo alongside the event in the on and offline
programme and on the ALSO website

Stage announcement recognising the partnership
Your logo on the event screen/backdrop and seat
flyers

Opportunity to offer an exclusive promotion to the
audience

Author/speaker meet & greet in the green room
Complimentary tickets and reserved seating for
guests

Opportunity to introduce

And ALSO...



EXAMPLE: SMALLER STAGE PARTNERSHIP -
£500 + VAT

Partner with us on one of ALS027's smaller stages and
connect with an engaged ALSO audience.

Partnership benefits include:

» Your logo alongside the event in the on and offline
programme and on the ALSO website

» Stage announcement recognising the partnership

* Your logo on the event screen/backdrop and seat
flyers

» Opportunity to offer an exclusive promotion to the
audience

» Author/speaker meet & greet in the green room

» Complimentary tickets and reserved seating for
guests
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ot Evenin - LTI
THE SUNDAY TIMES n Standa%d THE WEEK

Best festivals “The festival to blow your “The place to be if you ‘A weekend of ideas, inspiration,
mind” want to escape” music and delectable food”

clhe,. o @nomoint  CoventuTelesrapy METRO

Best festivals for the mind “A place to revel in nature and “TED Talks in a field” “You owe it to your brain to
discuss the big ideas” check it out”

Condé Nast
Forbes (B3]  cudincen  EAVOICT
"The definition of a ‘A festival with ideas Best for cerebral pursuits Best festivals in the world

boutique cultural event in spades”

And ALSO...



THE CORE TEAM =

kof hundre

For me %ﬁem orary
world where we can interact

with hundreds of ideas in the
wild, so we can connect with
who we are and what we
already know to create the
best ideas for our future
selves.

HELEN BAGNALL
Creative Director
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Technical director of Salon’
London, a monthly event
de5|gned to get new ideas in
front of an audience, before
setting up ALSO in 2014.

DICCON TOWNS
CEO

ds to dellverALsoyt the management team worki

Pauline had over a decade’s
experience in operations
management before joining
the team in 2016 to run
operations and programming.
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comedian and actar known for ~ most preSi8
his French alter ego Marcel projects Ji
Lucont, writing and performing VA EastjiRBYal Albel
comedyforZO yegrs, building  Victoria e Theg
up a huge netwoll in the BBC. I S
comedy world. k-

ALEXIS DUBDS TOMYOF
HEAD OF COMIEDY: HEAD'O
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iin cludingsior

T
ind the




PAST PARTNERS
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RIVER COTTAGE - 4

N 2( ered with River Cottage, renowned for its con | *i‘ sonal, local and or%ﬁiicfoo
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ARAM BY

IMAD

We were delighted to partner
with Aram by Imad - the
Somerset House-based eatery
from Syrian-born chef Imad
Alarnag, who first gained
acclaim with the West End
restaurant Imad’s Syrian
Kitchen - to offer three different
expe er%ﬁwith a cookbook
tasting and demonstration
session, a Sunday Long-Table
Lunch in the Dining Marquee
dressed for high summer and
their own'site concession
housed within a specially built
structure. This allowed
audiences to encounterthe
brand in differentways and at
different levels of engagement.
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We were delight N: glish sparklingwine producer, with
vineyards across | > intimate woodland lunch with a bespoke
menu designed b ith a glass of their EnglishS}arkling.

- ¥ A
Guests also had the arklﬁg’wme through a series oflup _—
tasting masterclasse G
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FORTNUM &

were delighted to partner
with Fortnum & Mason this
"5=':'{:_-A|_5025 with their “On the
~Road” concept. First founded in
“London’s Piccadilly in 1707,
rtnum & Mason popped up
keside over the festival
weekend in their gorgeous
Airstream trailer, in the brand's
ignature Eau de Nil colour, 10
ve up their beloved foodie

e worked with the team to
curate a mouthwaterin%
- selection of delicious Bloody
- Mary’s, toasties, pop-up treats
and tasters served all
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Leading perfumer Sarah McCartney of indie
Perfume House 4160 Tuesdays created a
perfume based on walking around and
swimming in the beautiful Capability Brown-
designed lake at ALSO in the height of
summer called Damselfly Butterlily.

the natural
sorysk|||s we
curated many opportunmes throughout
ALSO to experience the scent and what
hapFens when the natural and sensory
worlds collide including a guided dusk
time forest walk and as part of a guided
scented swim in our half mile wide lake.

And ALSO...



HERRADURA

We were delighted to partner
with Tequila Herradura, the
award-winning tequila
distillery located in Amatitan,
Jalisco, Mexico, at ALSO.

TEQUILA
\

Through a series of pop-up
tasting masterclasses, Tequila
Herradura unmasked the
craftsmanship behind Mexico's
national sFmt including a
wonderful tequila tasting
experience in a Colour Tasting
Masterclass. Guests were
invited to put their senses to
the test and sample three
unigue Herradura cocktails
made with three expressions of
Tequila Herradura. \

And ALSO...
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As part of our nocturnal----mgrammmg“) e worked with I\/IUBI the global streammg and d|str|but|on company

on a mini-film festival. FF _____ e e
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The MUBI Screen took over the main stage late each night, with guests able to enjoy a Hand-picked selection of films -

mcludmg CeLLae ITE MAMAN to Joachim Trier’s - omlnateéj coming- Oﬁ ge THE
%%ORLD Mrocks LIMBO the offbeat Scottish com ich depicts the re ugeﬁ
experl e W|th huge heart and wﬂh




bar - the Spritz Bar where gue
a delicious selection of tipples, fa
low ABV and full-stre

e award-winning The*Pick
fully-subscribed Non-alcoholic

asterclasses, with guests .
make their owfl cockfails and

stings during the sessions
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We collaborated with.f0ek St :'_r_' Sicist; Transmisgfon Prize winfer nd met!s , hor% or, Natahe
Haynes o produce 3 spectacular 10 Satur nghtatALSOf herup)commg. ,“eI,S-O,N_E D in which
I\/Iedusa“?’ s retold. ' /
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There Wereman;f "1; | . a part of the ce joining the in-festival Ch’@lrWIth bespoke
arrangements, participating in anespeuaJch reographed dance with a}s{ofesyonaﬂrjane ope, designing a
Gorgon Shield to Head-Dress Making, and huge mythological lantern building.

And ALSO...




1o at ALS02?

And ALSO...
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THE NATIONAL
LOTTERY"

Prospect
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PARTNERS WE'VE WORKED WITH

Motionhouse

Meéergcure

HOTELS

Chilternrailways

PLAYBOX
THEATRE

Y

WOODLAND

TRUST

CULTUREWhisper

w

WARWICK
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4160

Tuespays
LONDON

& TEQUILA

{ JHERRADURA

& Coy Supported using public funding by
£ % | ARTS COUNCIL
" | ENGLAND
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5ee ALSO in action. . '



https://youtu.be/zAdILbDJnPc




